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1.1 Description
1.2 NCP value proposition
1.3 Our purpose
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Our personality & tone of vaice
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The National Center for Privatization & PPP
(NCP) is responsible for executing the
privatization of certain government assets

and services, a priority identified as partof
the Saudi Vision 2030.



PHOTOGRAPHY

1.2
NCP VALUE PROPOSITION

We are the official Saudi representative for the
full spectrum Privatization and Public Private
Partnerships, developed to realize Saudi Vision
2030. We provide world-class expertise in the
areas of legal, financial, advisory, strategy, risk,
marketing, project management and

human resources.
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1.3
OUR PURPOSE

We incentivize business
and motivate our citizens.

We are the catalyst for change in Saudi Arabia.
The champions of transformation:
committed to Vision 2030,

We are advocates for
the benefits that change
will bring to our future.
We are dedicated to creating
a thriving economy, a vibrant
society and an ambitious nation.
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1.4

These brand values guide how we interact day-to-day as

employees and ambassadors for the NCP brand and activities

(emotional connection to the brand).

Integrity

Honesty, clarity and fairness
sitat the heart of NCP.

We are accountable for

our actions.

We aim to be professional
and impartial to build trustin
everything we do.

Champions

We are actively involved in
our nation's development.

We see issues and challenges
as opportunities to innovate
and drive future prosperity.

Agile

We strive for continuous
Improvement, creating
efficiency in our processes
and flexibility in our approach
to achieve successful
outcomes.

We simplify where possible
to help our colleagues and
external stakeholders deal
with complex situations.

\/alue creation

We play a key rolein
INnCreasing our economic
diversity and growing
prosperity for the nation
and for our investors.

We are committed to creating
value that is sustained and
for the long term.
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OUR TAGLINE
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An Economy of Opportunities
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1.6
OUR PERSONALITY & TONE OF VOICE

Having a strong, consistent personality
and tone of voice helps businesses and
people to understand who we are and
ourrolein Vision 2030. Everything we
say has tobejoined up. That way people
will get to know us and trustus.

Promise
Potential
Ambitious

Transparency
Accountable
Efficient
Responsible
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Sustainable
Determined
Diverse
Tireless

Optimistic
Continuous
Improvement
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1.8
SUMMARY

OURTAGLINE

dy clg ll ppallal n i dl

An Economy of Opportunities

OUR PURPOSE
PAGE 1.4

We are the catalyst for change in Saudi Arabia.
The champions of transformation; committed to Vision 2030.

OUR BRAND VALUES : : : :
S Integrity Champions Agile Value Creation

OURPERSONALITY & TONE OF VOICE
PAGE 1.7

Transparency, Accountable, Optimisitic, . . -, Sustainable, Determined,
. . . . Promise, Potential, Ambitious . .
Efficient, Responsible Continuous improvement Diverse, Tireless

NCP VALUE PROPOSITION . ) . . . ]
PAGE 1.3 We are the official Saudi representative for the full spectrum of Public Private Partnerships,

developed to realize Saudi \Vision 2030. We provide world-class expertise in the areas
of legal, financial, advisory, strategy, risk, marketing, project management and human resources.
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2.1 NCP Logo suite

2.2 Special use logos

Logo color versions

Logo on background variations
Clear space & minimum sizes
se avoid this...

ding principles
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2.1

COLOR

NCP LOGO SUITE

Our NCP logo is the foundation of our brand.

To build and maintain a strong NCP brand
itisimportant that we apply the NCP logo
consistently across all applications.

The NCP logo consists of the NCP symbol
which has the core gradient, representing
the transformation we will be a part of and
the NCP logotype which has the full name
‘National Center for Privatization & PPP"in
Arabic and English.

The standard version is dual language —
Arabic and English logotype, shown top.

Primary version

The horizontal version is the primary
version and is used on the majority of
communications, screenand print.

The secondary version is vertical, as shown
here. We also use the NCP symbol as a
standalone element, used in social media.

Note: Please do not attempt to re-create the
NCP logo yourself. Artwork files of the NCP
logo and other design elements are available
from the Brand Team.

14  ©2018 National Center for Privatization & PPP
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Horizontal NCP logo
Primary version consists:
— NCP logotype (gray text)
—NCP Symbol

wrnaillenibgll 2ol

NATIONAL CENTER FOR PRIVATIZATION & PPP

Vertical NCP logo
Secondary version

3
wrnaill vnibgll 910l

NATIONAL CENTER FOR PRIVATIZATION & PPP
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In certain circumstances and exceptions we
use the special use logo, shown top right. This
has alarger size for the logotype to ensure it
legible at smaller sizes, used on a pen or USB.

The special use logo is only used for special
reproduction requirements such as silk
screen, embossing, etching, embroidery and
atsmall sizes. Itis never usedin full color or
on standard communications.

NCP Brand Team approval required

When required and appropriate in special
case the Arabic only or English only NCP logo
can be used. This has limited use and must
be approved by the NCP Brand Team.
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Special use logo
—Increased NCP logo size
— Special print use only

il vaibgll 50l

NATIONAL CENTER FOR PRIVATIZATION & PPP

o

English NCP logo Arabic NCP Logo
— Limited use — Limited use
— Special request required — Special request required

(=Tini=tl ‘




There are three color versions of the NCP
logo and each one has been created fora

particularapplication or production process.

Please ensure that you choose the relevant
version for your application.

Color

The color version of our NCP logo should
be used wherever possible. Always ensure
legibility of the logotype.

Black
The black NCP logo should only be usedin
rare situations where no color is available.

White

The white NCP logo should be used on
dark backgrounds, our color gradients and
images to ensure legibility and visibility.
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Color version
—NCPlogo, NCP Gray
— NCP Symbol, core gradient

Black version
—100% Black

il cnibgll j5all

NATIONAL CENTER FOR PRIVATIZATION & PPP

White version

Al cnibgll 50l

NATIONAL CENTER FOR PRIVATIZATION & PPP




When placing the NCP logo ina layout,
always ensure itis against a background of
sufficient contrast to be clearly visible.

The examples shown here demonstrate
how to use the NCP logos correctly
against white, colored and photographic
backgrounds, if dark enough.
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NCP logo on white background

“

il vnihgll 1950l

NCPlogo on dark colored background

unaill cnibgll j9yall

NATIONAL CENTER FOR PRIVATIZATION & PPP

NCP logo on dark colored background

rrnaill gnibgll j50ll

NATIONAL CENTER FOR PRIVATIZATION & PPP
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CLEAR SPACE & MINIMUM SIZES

Minimum clear space

To ensure prominence and legibility, the NCP
logo is always surrounded by an minimum
area of clear space which remains free of
other design elements, such as type and
other NCP elements.

The construction of the clear space zone
areais based on the height of the NCP
symbolin the NCP logo. We use one-third
(1/3) of this height. This is referred to as 'X".
This also applies to the vertical NCP logo.

Minimum size

The minimum size of the NCP logo is
measured using the height of the NCP logo,
shown by these examples.

In print, the NCP logo should not appear
smaller than 13mm in symbol height, and
on screen the NCP logo should not appear
smaller than 160 pixels in height.

18 ©2018 National Center for Privatization & PPP

NCP logo minimum clear space X
X=1/3s :
ymbol height

il vaibgll (5ol

NATIONAL CENTER FOR PRIVATIZATION & PPP

Minimum size for print use Minimum size for screen use
....................... B
22mm —> 1 160px > ‘
: rnAill gaibgll j9)0ll runaill caibgll j9)0ll
freseesenes NATIONAL CENTER FOR PRIVATIZATION & PPP feeavarane NATIONAL CENTER FOR PRIVATIZATION & PPP
13mm . . : 80px . : :
rnaill waibgll j9)0ll o runaillgnibhgll j950ll
NATIONAL CENTER FOR PRIVATIZATION & PPP > NATIONAL CENTER FOR PRIVATIZATION & PPP
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2.6
PLEASE AVOID THIS. ..

BRAND STRATEGY NLOGO COLOR TYPOGRAPHY

The NCP logos should always be reproduced
from the master artwork provided. It should
never be altered, re-drawn, re-colored or
manipulatedinany way.

This page shows some mistakes that should
be avoided.

1. Do not change the color

2. Do notapply adrop shadow
or other effects

3. Donotuse the NCP logo onits own

4. Do not disproportionately scale
the logo or symbol

5. Do not change the typeface,
orrecreate the logo

6. Do not rotate the logo.
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NATIONALCENTER FORP)

NATIONAL

NATIONAL CENTERFOI
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30 Color

3.1 NCP core colors
3.2 Supportcolors

3.3 Secondary colors

Color gradients
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3.
NCP CORE COLORS

Toachieve consistency across applications,
media and different production methads, itis

important that our color palette is referenced = |_|ght Blue NCP Blue

andimplemented accurately.

NCP colors
We have a range of colors that have specific roles
and uses in communications:

—NCP core colors, as used in the NCP logo and
symbolare Light Blue to Blue.

— Our support colors are used for bady copy (if
not using black), tolink to Saudi Arabiaand to
connect our colors in communications.

—The secondary colors add warmth and
vibrancy to our brand.

— We have three color gradients, taken from
the NCP symbol, the gradient represents
transformation that NCP is a part of.

— Color overlays are used for digital channels
toaid legibility onimagery, offeringa subtle

color hint.
Print use Screen use Printuse Screenuse
Process RGB Process RGB
C70 VIO YO KO R 60 G200 B255 C100 M60 YO K10 R40 G60 B200
Pantone Hex Pantone Hex
2925C #3CC8FF 286 C #283C(C8
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3.2
SUPPORT COLORS

In our communications the support colors
are used as text, rules orin charts. Only NCP
Green canbeusedinlarger areas, as this
links to the nation.

NCP Dark Blue is used where possible for
text, body copy etc. When using small point
sizes dark blue should not be used and
changed to Black to ensure legibility.
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NCP Dark Blue

Print use: Process
C100 M90 Y10 K60

Pantone
2758 C

Screenuse: RGB
RO G20 280

Hex
#001450

NCP Brand guidelines April 2018
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NCP Green

Print use: Process
C100 V10 Y70 KO

Pantone+
334

Screen use: RGB
R0 G167 B126

Hex
#00A77E

APPLICATIONS

ARTWORK DIGITAL

NCP Gray

Print use: Process
C16 MO YO K44

Pantone
5435C

Screen use: RGB
R148 G161 2168

Hex
#94 A1A8

CONTACT
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“0Typograpn

41 Primary typeface — Latin
4.2 Primary typeface — Arabic
4.3 Digital typeface — Latin

Digital typeface — Arabic
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Our primary Latin typeface is Cairo and
canbe used in the following weights; Light,
Regular, SemiBold and Bold as required.
Headlines and large copy should be usedin
Cairo Light or Regular to keep an elegantand
refined look for the NCP brand.

Examples:

1. CairolLight

2. CairoRegular
3. CairoSemiBold
4. CairoBold

30

We are the catalyst for change in Saudi Arabia.

ABCDEFGHUKLMNOPQRSTUVWXY/Z
abcdefghijklmnopgrstuvwxyz
0123456789 @EP&*()_+"";\<>7/,.

The champions of transformation;
committed to Vision 2030.

Follow us 6 0/


https://fonts.google.com/specimen/Cairo

Our primary Arabic typefaceis Cairo and

canbe usedin the following weights; Light,

Regular, SemiBold and Bold as required.

Examples:

1. Cairo Light

2. CairoBold

3. (CairoRegular
4. Cairo SemiBold

31

Jruaiulall Jocdaal . yojlaal gog pf (il gl

Weehbppuybgejidraagaaul
Sgagpdddg
BYAVE" *%%' 0123456789
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We are the catalyst for change in Saudi Arabia.

used in the following weights; Regular and Bold.

o ABCDEFGHIJKLMNOPQRSTUVWXYZ
2 gt abcdefghijklmnopqgrstuvwxyz
e 0123456789 |@L$&*( ) +":\<>?/,.

The champions of transformation;

committed to Vision 2030.

6%



Our secondary Arabic typeface is Sakkal Majalla

febboerwinistrrooal
Z:g cBa;le?e used in the following weights; Regular L§3’Q O ﬁ J d ‘5 -}
Examples: .,s/\:[+_( )*%$! 01 23456789

1. Sakkal Majalla Regular
2. Sakkal Majalla Bold y ":‘ "I Kéy . & . ‘ - ” -'
3. Salkal Majala Bold ( LQ-;;_ ow wj ﬁ-’ A
4. Sakkal Majalla Regular 3 .
‘ ‘ 3o lall
9 & (e
L 4
» e *

3 vl Jl de lisledd odlga] axliSsaley Slgal dyuy eyl
é(j I liSacledd! e Ladl dsla & Jonia
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N

Contact us

N
Please contact our brand and marketing
team if you have any queries regarding
these guidelines or the brand in general.

brand@ncp.gov.sa b N A
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